Zhongguo Kuangye Daxue Xuebao

3
é%dpx Zhongguo Kuangye DaXUG Xuebao 2024 | Vol 29 | Issue 3 | Page 363-372

/ —o” Journal Homepage: https://zkdx.ch/
JCUMT /" Journal of China University of Mining and Technology DOI: 10.1654/zkdx.2024.29.3-32

Exploring the Influence of Export Orientation on Small Firms Performance:
The Moderating Role of Export Knowledge

Mukhtar Salisu Abubakar*

School of Business and Economics, Universiti Putra Malayisa, Serdang, Selangor, Malaysia;
Yusuf Maitama Sule University, Kano, Nigeria;

Maryam Abacha American University of Nigeria, Kano, Nigeria

*Corresponding author

Norhuda Abdul Rahim
School of Business and Economics, Universiti Putra Malayisa, Serdang, Selangor, Malaysia

Raja Nerina Raja Yusof
School of Business and Economics, Universiti Putra Malayisa, Serdang, Selangor, Malaysia

Mohamed Hisham Yahya
School of Business and Economics, Universiti Putra Malayisa, Serdang, Selangor, Malaysia

Abstract

Despite the burgeoning studies on the performance implications of export orientation and export knowledge, our
comprehension of how they influence the export performance of SMEs is scarce. This study aims to assess the impact of
export orientation on SME export performance in Nigeria through the moderating effect of export knowledge. The
research model was evaluated with a sample of 278 Nigerian exporting SMEs using a convenience sampling technique,
and a questionnaire was applied for data collection. Partial least square—structural equation modeling (PLS-SEM) was
employed. The conclusion of the analysis supports the notion that export orientation improves SMEs' export performance
in Nigeria. Moreover, export knowledge was found to moderate the association significantly. This finding provides
practical insights for industry players on the variables that drive the export performance of SMEs.
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1. Introduction

Exporting is of utmost importance, especially for small-scale businesses that dominate any nation's economic activities,
whether developed or developing. Recently, several researchers have assessed the export performance of small and
medium enterprises (SMEs) (Harrison& Pooe, 2022; Katikar et al., 2024; Ringo et al., 2023). The superior firm
performance suggests better socioeconomic well-being due to increased job opportunities and enhanced revenue
(Abubakar, 2022; SMEDAN, 2021). Export development is crucial for both the country and the firms; for the former,
exporting is paramount as it boosts economic growth and improves the number of foreign earnings and the import level
the nations can afford (Okpara & Kabongo, 2009). Additionally, it expands consumers' access to various products, thus
uplifting their quality of life and standard of living (Lages & Montgomery, 2004). As such, SMEs are germane to
economic growth in developing economies, albeit they require extended time to internationalize compared to the same
firms in advanced economies (Chandra et al., 2020). Consequently, diversification through exporting will pave the way
for firms to explore multiple opportunities overseas and reduce overreliance on the local market (Okpara & Kabongo,
2009). Similarly, understanding how internationalization affects a firm's performance results has been noted as an
important issue in international business literature (Zahoor et al., 2023). However, some studies have indicated that large
firms in developed nations have dominated much research on SMEs' internationalization studies (Haddoud et al., 2021;
Knight et al., 2020; Zahoor et al., 2023). Moreover, in developing countries, SMEs are in the limelight, thus becoming an
exciting research topic (Chandra et al., 2020; Haddoud et al., 2021; Kahiya, 2018; Njinyah et al., 2023; Ringo et al.,
2023).
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Despite the extensive research on factors affecting SME export performance in developed economies (Haddoud et al.,
2021; Kahiya, 2018; Paul, 2020), our understanding of these models' application in developing countries like Nigeria is
limited. In addition, the scholarly work of Chandra et al. (2020), Haddoud et al. (2021), and Zahoor et al. (2023) show
that studies on SME export performance antecedents are required, particularly in developing markets like Nigeria. In the
same vein, the export performance of Nigerian SMEs is insignificant at less than 10 percent compared to other countries
that share similar attributes (Karedza & Govender, 2019; SMEDAN & NBS, 2021). Given the diversity of this literature,
there is still much room for further research in this area. Research on moderators has only recently examined the
moderators between antecedents and internationalization performance (Felzensztein et al., 2019; Nakos et al., 2019).

Therefore, for SMEs to expand their markets, improving their understanding of the export market through export
orientation and knowledge capabilities is essential, as it can serve as a source of competitive advantage (Abubakari et al.,
2021; Di Fatta et al., 2019; Harrison & Pooe, 2022; Knox, 2018). Furthermore, studies on SME internationalization in the
developing world are underdeveloped and fragmented, underscoring the need for additional quantitative scholarly work
(Kahiya, 2018; Zahoor et al., 2020). Also, the need to include a moderating variable in a study that explores the
determinants of SMESs' export performance was proposed to observe the magnitude of the association between the
exogenous and endogenous variables (Chen et al., 2016; Ringo et al., 2023).

Hence, it is evident that our comprehension of this particular domain is insufficient, indicating a noticeable
deficiency in knowledge and emphasizing the necessity to establish a theoretical framework germane to the Nigerian
situation. Moreover, the present study is timely and indispensable in the context of Nigeria, as more research on the
export performance of SMEs from Sub-Saharan Africa is required to buttress the enactment of a policy framework geared
towards the growth of SMEs (NEPC, 2020; SMEDAN, 2021). Furthermore, other developing economies, as they share
specific attributes in common, will benefit from the findings of this article in developing and executing policies to drive
their SMEs' international performance. Also, this study aimed to bridge this vacuum and provide insights for practitioners
and the government, as this kind of empirical study has never been documented in the extant literature. Consequently, the
current paper epitomizes a novel contribution because it responds to recommendations for further in-depth research on the
factors affecting SMESs' success in emerging economies (Abubakar et al., 2024; Haddoud et al., 2021; Kahiya, 2018;
Zahoor et al., 2020, 2023), as concern is deep regarding the lackluster performance of SMEs in Nigeria.

Therefore, this paper aims to investigate the impact of export orientation on export performance among Nigerian
exporting SMEs through the moderating role of export knowledge to offer a richer perspective on a critical factor that
affects performance. The article seeks to make some contributions. First, we recognize and conceptualize two primary
resources as vital to the international triumph of SMEs. Second, we point to export orientation and export knowledge as
essential performance drivers. Third, the conceptual and theoretical attributes of the identified variables were developed
and validated.

1.1 Research Model and Hypothesis Development

1.1.1 Export Orientation and Performance

Based on the dynamic capability theory, export orientation determines the activities that encourage export behavior, such
as market information or sales seeking and partnering with business associates overseas (Bagheri et al., 2019; Okpara,
2009; Shafiee et al., 2022). Familiarization with the rubrics of the export market is essential, as it will enable export
managers to gain experience and knowledge to manufacture products that will ultimately enhance their export
performance (Bagheri et al., 2019; Knox, 2018). In reality, business operations are influenced by society; therefore, in the
case of international business activities, the sociocultural environment plays a leading role (Rahman et al., 2017).
Accordingly, Miller (1993) relates that experience may model how firm owners and managers view the universe,
allowing them to filter novel business opportunities, blend with rapidly changing external contexts, and build apt strategic
responses (Huff, 1990).

Hence, export orientation is when enterprises actively discover novel opportunities in the export market and
earmark the desired resources and capabilities for export operations (Boso et al., 2018; Moen et al., 2016). Export
orientation improves a firm's decision vis-a-vis export operations as it demonstrates the management decision concerning
the disbursement of funds to orchestrate exporting (Serensen & Madsen, 2012). Thus, a higher export orientation level is an
indisputable strategic resource for successful exporting activities (Birru et al., 2019). For instance, Moen et al. (2016) and Zou
and Stan (1998), assert that export orientation is one of the most crucial success components of international ventures for
SMEs. As such, it has been established that the concept is a consistent export performance predictor (Zou & Stan, 1998).

In addition, Kaleka (2012) established that export orientation is a dynamic capability that improves export
performance. It is among the strategic orientations SMEs need to utilize to accomplish outstanding export market success
(Bagheri et al., 2019; Castilla-Polo & Sanchez-Hernandez, 2022; Okpara, 2009). Examining export orientation as an
export performance antecedent for SMEs creates an avenue to allow the firm to develop an effective model capable of
explaining the accurate association between the orientation in question and performance (Akyol & Akehurst, 2003).
Empirically, Okpara (2009) reported that firms with a proactive export orientation performed better than those with a
conventional orientation in terms of superior performance, profitability, and growth. Similarly, Okpara and Koumbiadis
(2011) established that managers with higher export orientation participated more in export operations than those without
the orientation.
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Furthermore, Ali et al. (2018) and Bagheri et al. (2019) findings imply that export orientation has improved the export
performance of SMEs. Likewise, Filatotchev et al. (2009) ascertained that export orientation and firm performance are
positively linked. Again, Harrison and Pooe's (2022) recent investigation found that export orientation affects the
performance of SMEs in the export market. Also, export orientation, such as experiences possessed abroad by firm
founders, plays a crucial role in determining the success of founders or SMEs in the overseas market (Filatotchev et al.,
2009). In the light of this, the following hypothesis was established.

H1: There is a positive relationship between export orientation and the export performance of SMEs in Nigeria.

1.1.2 Export Knowledge and Performance

Knowledge has been acknowledged as a critical resource that can be managed to strengthen a firm's competitive
advantage and improve its performance (Boateng et al., 2023; Temiz et al., 2015). Specifically, foreign market norms,
values, rules, and regulations are imperative for exporting. Business operations are established to meet the requirements
of their target markets, whereas people's preferences are consistent with their social and cultural aspects (Rahman et al.,
2017). In exporting, the role of the social and cultural environment is more prevalent (Rahman et al., 2017). By
establishing business ventures overseas, enterprises interact with diverse cultures and societies (Rahman et al., 2017).
Thus, export knowledge is critical as it allows SME owners/managers to be the architects of their firms' future. In
addition, it enables them to identify export market opportunities and the subsequent deployment of resources to exploit
the already detected opportunities in the overseas market (Stoian et al., 2018). It has also been recognized that export
knowledge is a fundamental component that can stimulate export performance and productivity (Aaby & Slater, 1989;
Abubakar et al., 2024; Sami & Abdallah, 2022). Consequently, export knowledge refers to the enterprise's capacity to
export (Di Fatta et al., 2019).

According to Stoian et al. (2018), the market diversification of SMEs is purely driven by knowledge of the
overseas market. Knowledge of the export market may emanate from the global network (Laufs & Schwens, 2014).
Recent findings suggest that understanding the export market drives the international performance of SMEs (Abubakari et
al., 2021; Amankwah-Amoah et al., 2022). Similarly, Di Fatta et al. (2019) and Gera (2019) studies reveal that export
knowledge affects SMESs' export performance. Wang and Olsen (2002) pinpointed export market knowledge and
exporting processes as having a significant influence on the export success of the firm. They asserted that knowledge
related to a firm's export marketing expertise enhances export performance. These outcomes, taken together, make it
evident that knowledge and expertise are crucial for competing in the export market. Consistent with the past results and
the outcome of the literature review, the following hypothesis was stated.

H2: Export knowledge moderates the relationship between export orientation and export performance of SMEs in
Nigeria.

2. Methodology

2.1 Research Design and Sampling Technique

The current study's population comprises all the exporting SMEs operating in Nigeria, and the data was generated from
these firms. A database of 1196 SME exporters registered with the Nigerian Export Promotion Council was compiled. A
total of 450 questionnaires were disbursed using the convenience sampling technique since a substantial number of
researchers in social sciences that used human beings as subjects applied it. Similarly, the method is ideal for fieldwork
research and when human subjects are participants (Memon et al., 2017; Polit & Beck, 2010; Sarstedt et al., 2017). After
several follow-ups and reminders, 322 questionnaires were successfully retrieved, and 45 were not fit for further analysis
and, thus, rejected due to issues such as missing values and outliers. Consequently, 278 (representing 62 %) responses
were utilized for data estimation. Likewise, a requirement was established for selecting the participating companies,
stating that they had to be SMEs engaged in exporting. Therefore, all the SMEs involved were privately owned and had
export experience, and the respondents were owners/managers of exporting SMEs.

2.2 Measures

As recommended by the authors, this study adapted measures from the previous studies. In measuring export
performance, items were adapted from Wang and Olsen (2002), and export orientation items were derived from Bagheri
et al. (2019), Okpara (2009), and Mesquita and Lazzarini (2008). While the author’s adapted items for export knowledge
from Shamsuddoha and Yunus (2006) and Wang and Olsen (2002). These items were measured using a seven-point
Likert scale ranging from strongly disagree (1) to strongly agree (7).

Export Knowledge

Export Orientation Export Performance

Fig. 1 Research Framework
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2.3 Data Estimation Techniques

The data garnered in this research was examined using partial least square structural equation modeling (PLS-SEM).
Similarly, the study utilizes the two-step approach to SEM, as Chin (1998) suggested, to estimate the SEM models. The
authors first conducted model validation through reliability and validity and then proceeded with structural model
assessment. PLS-SEM was appropriate in the current study since the approach is less restrictive on residual distributions
and multivariate normality assumptions than the rest of the estimation tools, like the covariance approach to SEM (Chin,
1998). Similarly, PLS-SEM is desired if the research aims to understand the outcome variable through prediction
(Henseler et al., 2009).

3. Findings and Analysis

3.1 Assessment of Measurement Model

Model validation was conducted using a measurement model to assess reliability and convergent and discriminant validity
(Aliyu et al., 2018; Ringo et al., 2023). Composite reliability (CR) was utilized to evaluate the measurement model. The
findings presented in Table 1 indicate that the entire construct score met the cut-off values of greater than 0.70, as
endorsed by Hair et al. (2019). In estimating convergent validity, the standard is that average variance extracted (AVE)
should be applied, and all variables' values must be above 0.5 (Henseler et al., 2015). Thus, evidence for satisfying this
requirement is seen in Table I. Consequently, it has been established that the measurement model demonstrates adequate
reliability and convergent and discriminant validity.

Table | Measurement model validity and reliability

Constructs Items Factor loading CR AVE
EP1 0.790
EP2 0.856
Export performance EP3 0.870 0.925 0.713
EP4 0.868
EP5 0.835
EK1 0.751
EK2 0.755
EK3 0.767
EK4 0.647
Export knowledge EKS 0.814 0.924 0.604
EK6 0.768
EK7 0.838
EK8 0.858
EXPO1 0.830
EXPO2 0.825
. . EXPO3 0.848
Export orientation EXPO4 0.802 0.908 0.624
EXPO5 0.790
EXPO6 0.622

Note(s): EP — Export performance; EK — Export Knowledge; EXPO — Export orientation CR = composite reliability;
AVE = average variance extracted
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Fig. 2 Model Validation
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3.2 Discriminant Validity

This study employed the heterotrait—-monotrait ratio of correlations (HTMT) technique to assess discriminant validity.
Table 1l shows that the entire scores were less than the cut-off value of 0.85, demonstrating sufficient discriminant
validity (Henseler et al., 2015).

Table 11 Discriminant validity and VIF

Variables EK EP EXPO VIF

EK 1.173
EP 0.324 1.479
EXPO 0.405 0.626 1.545

3.3 Structural Model Evaluation

Ensuring that the research model is free from collinearity issues is indispensable. Consequently, examining full
collinearity inflator factors (VIFs) is essential as it aids in ascertaining multicollinearity problems and common method
bias (Kock & Lynn, 2012). Similarly, a measure was taken to mitigate common method bias issues. Therefore, Table Il
illustrates the results of the full collinearity assessment. As reported, the variables' VIF scores were lower than the
acceptable value of 5, implying the absence of collinearity and common method variance in the editorial (Hair et al.,
2011; Kock, 2015). The next stage is structural modeling testing. We first assess the predictive relevance of the model
through the evaluation of R? which explains the proportion of variance in the endogenous variable explained by the
exogenous variable. According to Chin (1998), R? values of 0.67, 0.33, and 0.19 are considered substantial, moderate, and
weak, respectively. The findings of the PLS-SEM estimation indicate that R? is 0.324, revealing that export orientation
accounted for 32% of the variation in the endogenous variable, which is between moderate and weak. Furthermore,
another test of the structural model consists of the model's predictive capability (Hair et al., 2011); this was conducted
through blindfolding (Q? to obtain cross-validated redundancy measures for the construct. Q* greater than zero for a
particular endogenous variable illustrates that the path model has the predictive capability for the independent construct.
Therefore, Q? in this study was 0.230, demonstrating substantial model predictive ability. Likewise, the effect size was
tested following the criteria proposed by Hair et al. (2017). F? evaluates the predictive power of each exogenous construct
in the model. It evaluates the effect of the predictor variable on the outcome variable and assesses the contribution of
every exogenous variable in the model (Hair et al., 2017). The criteria for testing F* were 0.02, 0.15, and 0.35, suggesting
corresponding small, medium, and large effect sizes (Hair et al., 2017). Consequently, the effect size for export
orientation is 0.34, which is statistically significant in impacting the dependent variable as the value stands between
medium and large.
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Fig. 3 Structural model path

This study adopted 5000 resampling procedures to obtain a standard error for hypothesis evaluation (Hair et al., 2011).
Table 111 shows the structural path coefficients and bootstrapping results, indicating that export orientation significantly
influences SMEs' export performance ( 0.476, t 8.124, p 0.000), lending support for H1. Furthermore, export knowledge
substantially moderates the association between export orientation and SME export performance (§ 0.106, t 2.029, p
0.021), as shown in Table Il and Figure 3, supporting the second hypothesis, illustrating that the export knowledge
interaction was significant, i.e., higher export knowledge strengthened the link between EXPO and EP. Therefore, the two
hypotheses formulated earlier were supported.
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Table 111 Hypotheses results

Hypothesized paths Path coefficient Standard error t-value p-value Decision
EXPO > EP 0.476 0.059 8.124 0.000 Supported
EXPO >EK<EP 0.106 0.052 2.029 0.021 Supported

Note: **p<0.05, ***: p<0.01

4. Discussion

This study develops a model that explains how export orientation affects the export performance of SMEs in Nigeria
through the moderating role of export knowledge. The analysis demonstrates that export orientation has significantly
improved the export performance of SMEs in Nigeria, supporting H1. This result aligns with the prior literature that
export orientation enhances the competitiveness of exporting firms (Harrison & Pooe, 2022; Shafiee et al., 2022). Hence,
firms with intangible resources such as export orientation are apt strategic resources for SMEs to internationalize
(Winckler et al., 2022).

The results entail that Nigerian SME owners with export orientation will likely achieve superior performance in
the export market. Thus, they should be more focused, acclimatize to foreign market information, engage in trade fairs
and exhibitions, and develop connections with partners abroad to achieve their firm's goals overseas. Additionally, this
article broadens the recent streams of literature that recommend the need for further comprehension of the influencers of
SME export performance from developing contexts (Haddoud et al., 2021).

Moreover, this study provides new insight into the interacting role of export knowledge. The findings point to a
significant moderating effect of export knowledge on the relationship between export orientation and export performance,
supporting H2. That is, export knowledge strengthens the association in the research model, and as export knowledge
increases, the link between the constructs is enhanced. Consistent with this, the acquisition and dissemination of export
information were associated with increased response to export knowledge, which boosts performance (Abubakari et al.,
2021; Souchon et al., 2012). Furthermore, the results infer that the more export knowledge developed, the more
information distributed to the various divisions within the firm, the better the reaction to this information, and indirectly,
the bigger the growth of the export operation. Thus, it is paramount for SME owners to realize that despite the positive
effect of export orientation on export performance, export knowledge is essential to strengthen the relationship further.
Consequently, export knowledge indirectly reveals the magnitude of the association between the variables. Abubakari et
al. (2021) and Akerman (2014) found that the more firms acquire export market knowledge, the greater the growth in
their export market.

4.1 Theoretical Implications

From a theoretical perspective, the study offers additional empirical literature on the factors that affect small firms' export
performance from developing countries in general and Nigeria in particular, hitherto not investigated, hence adding to the
SME export literature. Specifically, this editorial established a research model that explains the relationship between
export orientation and export performance with export knowledge as a moderator. Considering the scarcity of empirical
evidence on the export orientation-export performance relationship through export knowledge in developing nations, the
study expands the internationalization literature by responding to the calls for further research on SME export
performance antecedents, particularly in the developing countries such as Nigeria (Haddoud et al., 2021; Paul, 2020;
Zahoor et al., 2020), as a result, the article adds new theoretical insights to the existing export literature.

4.2 Managerial Relevance

The findings of this study have important implications for practice. SME owners/managers in Nigeria should pay
attention to export orientation and export knowledge since both can increase performance. It denotes that appropriate
orchestration of an organization's capabilities, like export orientation and export knowledge, helps SMEs in Nigeria
enhance their performance. The result also serves as a guide that may assist SME owners/managers who aim to engage in
diversification strategies through exporting and allocating resources to succeed overseas. Since these SME owners
superintend their firms' affairs with limited resources, it is prudent to cultivate a culture that promotes persistent and
efficient export knowledge with relevant network players in their sector. Similarly, SME owner-managers may find the
outcome helpful in developing knowledge to manufacture unique products and ensure expansion through exporting. Since
export knowledge moderates the association between the abovementioned constructs, SMEs should invest more in
acquiring export orientation and knowledge to enhance their foreign market activities significantly. Furthermore, the
outcome may serve as a yardstick that will help the government saddled with the responsibilities of promoting SME
diversification, developing a policy framework to generate foreign revenue for the government and the owners, and
training potential exporters among the existing SMEs.

5. Conclusion, Limitations and Suggestions for Further Studies

5.1 Conclusion

The prime objective of this study is to investigate the effect of export orientation on SMEs' export performance through

the moderating role of export knowledge in Nigeria. This editorial developed and empirically evaluated a conceptual

model for Nigerian exporting SMEs and found that export orientation positively predicts the export performance of
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Nigerian SMEs. Since export orientation favors export performance, it is a considerable capability that should be
integrated into the firm's operations. The results validate that export knowledge significantly moderates the nexus.
Therefore, the present study contributes by broadening the established export literature. Similarly, it responds to the calls
for further research on factors influencing SME export performance, particularly in developing countries such as Nigeria
(Haddoud et al., 2021; Paul, 2020; Zahoor et al., 2020; 2023).

5.2 Limitations and Suggestions for Further Studies

Although the present work contributes significantly to the theory, practices, and processes, the paper has limitations that
may guide subsequent studies. The present study focused on exporting SMEs from different sectors; nevertheless,
working on a single industry will offer new insight into sectoral performance. Future research should be conducted in a
single industry, such as manufacturing or agriculture. Additionally, since many factors influence the export performance
of SMEs apart from export orientation, though not adopted in developing contexts like Nigeria, further research should
consider examining the effects of variables such as entrepreneurial orientation, brand orientation, and learning orientation
as they were confirmed to have influenced firm performance positively. Consequently, employing the proposed constructs
should enrich the existing research model. Another line of inquiry is the fact that this study only considered SMEs, which
constitute only 3.1 percent of the small firms in Nigeria (SMEDAN & NBS, 2021); specifically, we recommended that
future research focus on micro-enterprises comprising over 90% of firms in the country.

Acknowledgement
We sincerely appreciate the information and assistance provided by the Nigerian Export Promotion Council (NEPC) and
the Small and Medium Development Agency of Nigeria (SMEDAN).

References

1. Aaby, N. E., & Slater, S. F. (1989). Management influences on export performance: a review of the empirical
literature 1978-88. International Marketing Review, 6(4), 7-26. https://doi.org/10.1108/EUM0000000001516

2. Abubakar, M. S. (2022). The interplay between small and medium size enterprises and poverty reduction. In
D.A. A. Abubakar & D. A. S. Usman (Eds.), Advance Innovations Development and Challenges for Artificial
Intelligence (Al) for SMEs (pp. 25-30). Creative Business Publishers (CBP).

3. Abubakar, M. S., Abdul Rahim, N., Yusof, R. N. R, & Yahya, M. H. (2024). Strategic orientation influence on
SMEs exports performance in Nigeria: measurement validation and preliminary analysis. Journal of
International Studies, 20(2), 149-190. https://doi.org/10.32890/jis2024.20.2.6

4. Abubakari, A., Ofori, K. S., Boateng, H., N’Da, K., & Hinson, R. E. (2021). The effect of foreign market
knowledge on SME export performance: a study of non-traditional SMEs in Ghana. Global Knowledge,
Memory and Communication, 71(6/7), 546-563. https://doi.org/10.1108/GKMC-03-2021-0054

5. Akerman, N. (2014). An international learning typology: strategies and outcomes for internationalizing firms.
Baltic Journal of Management, 9(4), 382—402. https://doi.org/10.1108/BIJM-12-2013-0176

6. Akyol, A., & Akehurst, G. (2003). An investigation of export performance variations related to corporate export
market orientation. European Business Review, 15(1), 5-19. https://doi.org/10.1108/09555340310455155

7. Ali, J., Yusuf, N., & Ali, T. (2018). International export orientation and firm’s performance: Evidence from
enterprise  survey data of India. Journal of Asia-Pacific Business, 19(4), 246-260.
https://doi.org/10.1080/10599231.2018.1525248

8. Aliyu, M. S., Abubakar, M. S., Yakasai, A. M., & Garba, A. (2018). Modelling Nigerian public universities
performance through total quality. Journal of Applied Structural Equation Modeling, 1(2), 59-73.

9. Amankwah-Amoah, J., Adomako, S., Kwadwo, J., Opoku, R. A., & Zahoor, N. (2022). Foreign market
knowledge entry mode choice and SME international performance in an emerging market. Journal of
International Management, xxxx, 100955. https://doi.org/10.1016/j.intman.2022.100955

10. Bagheri, M., Mitchelmore, S., & Bamiatzi, V. (2019). Internationalization orientation in SMEs: The mediating
role of technological innovation. Journal of International Management, 25(1), 121-139.
https://doi.org/10.1016/j.intman.2018.08.002

11. Birru, W. T., Runhaar, P., Zaalberg, R., Lans, T., & Mulder, M. (2019). Explaining organizational export
performance by single and combined international business competencies. Journal Of Small Business
Management, 57(3), 1172-1192. https://doi.org/10.1111/jsbm.12403

12. Boateng, H., Sigdel, S. S., Ofori, K. S., Agbemabiese, G. C., & Hinson, R. E. (2023). Assessing the roles of
foreign knowledge acquisition and absorptive capacity in the relationship between market orientation
innovativeness and performance. Management Research Review, 46(6), 852-869. https://doi.org/10.1108/MRR-
10-2021-0726

13. Boso, N., Jonathan, A., Adeleye, I., lheanachor, N., & Narteh, B. (2018). Examining the paths from export
strategic orientations to export performance: the mediating role of export resource transformation capability.
Thunderbird International Business Review, 60(2), 207-230. https://doi.org/10.1002/tie

369|Page


https://zkdx.ch/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

Zhongguo Kuangye Daxue Xuebao

Castilla-Polo, F., & Sanchez-Hernandez, M. 1. (2022). International orientation: an antecedent-consequence
model in Spanish agri-food cooperatives which are aware of the circular economy. Journal Business Research,
152(July), 231-241. https://doi.org/10.1016/j.jbusres.2022.07.038

Chandra, A., Paul, J., & Chavan, M. (2020). Internationalization barriers of SMEs from developing countries: a
review and research agenda. International Journal of Entrepreneurial Behavior & Research, 26(6), 1281-1310.
https://doi.org/10.1108/1JEBR-03-2020-0167

Chen, J., Sousa, C. M. P., & He, X. (2016). The determinants of export performance: A review of the literature
2006-2014. International Marketing Review, 33(5), 626-670. https://doi.org/10.1108/IMR-10-2015-0212

Chin, W. W. (1998). The partial least squares approach to structural equation modelling. Lawrence Erlbaum
Associates, Mahwah, New Jersey, NJ.

Di Fatta, D., Gera, N., Tyagi, L. K., & Grisold, T. (2019). Export knowledge: determinant of export strategy
export commitment and export performance in carpet industry. Kybernetes, 48(8), 1806-1826.
https://doi.org/10.1108/K-05-2018-0245

Felzensztein, C., Deans, K. R., & Dana, L. P. (2019). Small firms in regional clusters: local Networks and
internationalization in the Southern Hemisphere. Journal of Small Business Management, 57(2), 496-516.
https://doi.org/10.1111/jsbm.12388

Filatotchev, I., Liu, X., Buck, T., & Wright, M. (2009). The export orientation and export performance of high-
technology SMEs in emerging markets: the effects of knowledge transfer by returnee entrepreneurs. Journal of
International Business Studies, 40(6), 1005-1021. https://doi.org/10.1057/jibs.2008.105

Gera, N. (2019). Key performance indicators for enhancing the export potential of Indian carpet industry.
Global Business and Economics Review, 21(6), 777-797.

Haddoud, M. C., Onjewu, A. E., Nowinski, W., & Jones, P. (2021). The determinants of SMEs’ export entry: a
systematic  review of the literature. Journal of Business Research, 125, 262-278.
https://doi.org/10.1016/j.jbusres.2020.12.017

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data analysis (8th ed.). Cengage
Learning, EMEA.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least squares structural
equation modeling (PLS-SEM) (2nd ed.). Sage Publishing Inc.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. Journal of Marketing Theory
and Practice, 19(2), 139-151. https://doi.org/10.2753/MTP1069-6679190202

Harrison, G., & Pooe, D. (2022). Modelling the antecedents for export orientation innovation capacity and
performance for South African manufacturing SMEs. Acta Commercii - Independent Research Journal in the
Management Sciences, 1-12.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in
variance- based structural equation modeling. Journal of the Academy of Marketing Science, 43(1), 115-135.
https://doi.org/10.1007/s11747-014-0403-8

Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least squares path modeling in
international marketing. Advances in International Marketing, 20, 277-319. https://doi.org/10.1108/S1474-
7979(2009)0000020014

Huff, A. S. (1990). Mapping strategic thought. In Wiley. Wiley.

Kahiya, E. T. (2018). Five decades of research on export barriers: review and future directions. International
Business Review, 27(6), 1172-1188. https://doi.org/10.1016/j.ibusrev.2018.04.008

Kaleka, A. (2012). Studying resource and capability effects on export venture performance. Journal of World
Business, 47(1), 93-105. https://doi.org/10.1016/j.jwb.2010.10.024

Karedza, G., & Govender, K. (2019). Factors impacting the export performance of SMEs: An exploratory
developing country study. International Journal of Economics, Business and Management Studies, 6(1), 165—
179. https://doi.org/10.20448/802.61.165.179

Katikar, R. S., Tadamalle, A. P., Gandhare, B. S., Biradar, A. K., Kadam, P., Ingale, P. D., & Ravindra, S. D.
(2024). Workplace efficiency improvement by adopting 5S practices for SMEs. Zhongguo Kuangye Daxue
Xuebao Journal of China University of Mining and Technology, 29(2), 130-138.

Knight, G., Moen, @., & Madsen, T. K. (2020). Antecedents to differentiation strategy in the exporting SME.
29(June 2019). https://doi.org/10.1016/j.ibusrev.2020.101740

Knox, J. L. (2018). Mitigating internal export barriers for small and medium-sized apparel enterprises (SMSs)
in Washinton State: Internationalization and the renegotiation of the North America Free Trade Agreement
(NAFTA). American Journal of Management, 18(3), 50-60.

Kock, N. (2015). Common method bias in PLS-SEM: a full collinearity assessment approach. International
Journal of E-Collaboration, 11(4), 1-10.

Kock, N., & Lynn, G. S. (2012). Lateral collinearity and misleading results in variance-based SEM: an
illustration and recommendations. Journal of the Association for Information, 13(7), 546-580.

370|Page


https://zkdx.ch/

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

51.

52.

53.

54,

55.

56.

57.
58.
59.
60.

61.

Zhongguo Kuangye Daxue Xuebao

Lages, L. F., & Montgomery, D. B. (2004). Export performance as an antecedent of export commitment and
marketing strategy adaptation exporters. European Journal of Marketing, 38(9/10), 1186-1214.
https://doi.org/10.1108/03090560410548933

Laufs, K., & Schwens, C. (2014). Foreign market entry mode choice of small and medium-sized enterprises: a
systematic review and future research agenda. International Business Review, 23(6), 1109-1126.
https://doi.org/10.1016/j.ibusrev.2014.03.006

Memon, M. A., Ting, H., Ramayah, T., Chuah, F., & Cheah, J. (2017). A review of the methodological
misconceptions and guidelines related to the application of structural equation modeling: A Malaysian scenario.
Journal of Applied Structural Equation Modeling, 1(June), i—xiii. http://repo.uum.edu.my/id/eprint/25561
Mesquita, L. F., & Lazzarini, S. G. (2008). Horizontal and vertical relationships in developing economies:
implications for SMEs access to global markets. Academy of Management Journal, 51(2), 359-380.
https://doi.org/10.1007/978-1-4419-0058-6

Miller, D. (1993). The archictecture of simplicity. The Academy of Management Review, 18(1), 116-138.

Moen, @., Heggeseth, A. F., & Lome, O. (2016). The positive effect of motivation and international orientation
on SME growth. Journal of Small BusinessManagement, 54(2), 659-678. https://doi.org/10.1111/jsbm.12163
Nakos, G., Dimitratos, P., & Elbanna, S. (2019). The mediating role of alliances in the international market
orientation-performance relationship of smes. International Business Review, 28(3), 603-612.
https://doi.org/10.1016/j.ibusrev.2018.12.005

Njinyah, S. Z., Jones, S., Alsiehemy, A., & Aldawaish, B. (2023). An examination of the institutional
implication of the relationship between the managerial level of education and experience on firm innovation in
Africa. Management Research Review, 46(7), 951-975. https://doi.org/10.1108/MRR-11-2021-0778

Okpara, J. O. (2009). Strategic choices export orientation and export performance of SMEs in Nigeria.
Management Decision, 47(8), 1281-1299. https://doi.org/10.1108/00251740910984541

Okpara, J. O., & Kabongo, J. D. (2009). The entrepreneurial export orientation and performance of small firms
in a developing economy. International Journal of Globalisation and Small Business, 3(3), 288-305.
https://doi.org/10.1504/1JGSB.2009.024573

Okpara, J. O., & Koumbiadis, N. J. (2011). Strategic export orientation and internationalization barriers:
evidence from SMEs in a developing economy. Journal of International Business and Cultural Studies, 4, 1—
10. https://doi.org/https://www.aabri.com/jibcs.html (Accessed on 4th December, 2011)

Paul, J. (2020). Marketing in emerging markets: a review theoretical synthesis and extension. International
Journal of Emerging Markets, 15(3), 446-468. https://doi.org/10.1108/1JOEM-04-2017-0130

Polit, D. F., & Beck, C. T. (2010). Generalization in quantitative and qualitative research: myths and strategies.
International Journal of Nursing Studies, 47(11), 1451-1458. https://doi.org/10.1016/j.ijnurstu.2010.06.004
Rahman, M., Uddin, M., & Lodorfos, G. (2017). Barriers to enter in foreign markets: evidence from SMEs in
emerging market. International Marketing Review, 34(1), 68-86.

Ringo, D. S., Kazungu, I., & Tegambwage, A. (2023). The multidimensional implications of entrepreneurial
orientation on export performance: empirical evidence from manufacturing SMEs in Tanzania. European
Journal of Management Studies, 2635-2648. https://doi.org/10.1108/EJMS-08-2022-0050

Sami, M., & Abdallah, W. (2022). How does knowledge spur the productivity of private Egyptian firms? an
instrumental variable approach. Global Knowledge, Memory and Communication.
https://doi.org/10.1108/GKMC-01-2022-0006

Sarstedt, M., Bengart, P., Shaltoni, A. M., & Lehmann, S. (2017). The use of sampling methods in advertising
research. a gap between theory and practice. International Journal of Advertising, 1-14.
https://doi.org/10.1080/02650487.2017.1348329

Shafiee, M. M., Warkentin, M., & Motamed, S. (2022). Do human capital and relational capital influence
knowledge-intensive firm competitiveness? the roles of export orientation and marketing knowledge capability.
Journal of Knowledge Management, November. https://doi.org/10.1108/JKM-11-2022-0921

Shamsuddoha, A. K., & Yunus, A. M. (2006). Mediated effects of export promotion programs on firm export
performance.  Asia  Pacific  Journal of  Marketing and Logistics, 18(2),  93-110.
https://doi.org/10.1108/13555850610658255

SMEDAN. (2021). Nationan policy in micro small and medium enterprises (2021-2025). SMEDAN.

SMEDAN & NBS. (2021). Think big start small: MSME survey report.

Sgrensen, H. E., & Madsen, T. K. (2012). Strategic orientations and export market success of manufacturing
firms: The role of market portfolio diversity. International Marketing Review, 29(4), 424-441.
https://doi.org/10.1108/02651331211242647

Souchon, A. L., Sy-changco, J. A., & Dewsnap, B. (2012). Learning orientation in export functions: impact on
export growth. International Marketing Review, 29(2), 175-202. https://doi.org/10.1108/02651331211216970
Stoian, M. C., Dimitratos, P., & Plakoyiannaki, E. (2018). SME internationalization beyond exporting: a
knowledge-based perspective across managers and advisers. Journal of World Business, 53(5), 768-779.
https://doi.org/10.1016/j.jwb.2018.06.001

371|Page


https://zkdx.ch/
http://repo.uum.edu.my/id/eprint/25561
http://www.aabri.com/jibcs.html

62.

63.

64.

65.

66.

67.

Zhongguo Kuangye Daxue Xuebao

Temiz, D., Gokmen, A., & Abubakar, M. S. (2015). Foreign direct investment and its impact on economic
performance: The case of Turkey and Nigeria. Journal of Transnational Management, 20(4), 207-230.
https://doi.org/10.1080/15475778.2015.1095572

Wang, G., & Olsen, J. E. (2002). Knowledge performance and exporter satisfaction: An exploratory study.
Journal of Global Marketing, 15(3/4), 39-64. https://doi.org/10.1300/J042v15n03

Winckler, N. C., Zen, A. C., & Prevot, F. (2022). Firm resources for internationalization of SMEs from
emerging countries: a multimethod study. Revista de Administracdo Mackenzie, 23(1), 1-21.
https://doi.org/10.1590/1678- 6971/eRAMR220165

Zahoor, N., Al-Tabbaa, O., Khan, Z., & Wood, G. (2020). Collaboration and internationalization of SMEs:
insights and recommendations from a systematic review. International Journal of Management Reviews, 22(4),
427-456. https://doi.org/10.1111/ijmr.12238

Zahoor, N., Khan, Z., Meyer, M., & Laker, B. (2023). International entrepreneurial behavior of
internationalizing African SMEs — towards a new research agenda. Journal of Business Research, 154(2021),
113367. https://doi.org/10.1016/j.jbusres.2022.113367

Zou, S., & Stan, S. (1998). The determinants of export performance: a review of the empirical literature
between 1987 and 1997. International Marketing Review, 15(5), 333-356.
https://doi.org/10.1108/02651339810236290

372|Page


https://zkdx.ch/
https://doi.org/10.1080/15475778.2015.1095572

